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a? Stephen and Rose Mary Bruno
CONCTITARTS And the "Bruno Team"
INSULTANT
Home Phone Number ( )
Work Phone Number )
First Name Last Name
First Name Last Name
Address
City State Zip Code
E-Mail Buyer/ Ligting Specialis

If your home was listed by Bruno Realty check here. |:|

Servicing Your Real Estate Needs

1. How satisfied were you with our TEAM for each of the following attributes:

superior Excellent Very Good Satisfied Not Satisfied

First Impression of Office I:l D D D EI

Helpfulnessto your needs D I:I I:l |:| D

Courtesy and friendliness D D D D I:l

Under standing of what you D D I:l I:l I:l

wanted in a homeor the sale

of ahome

Explanation of the procedure D D |:| D I:l

for buying or selling your home

Concernsfor your needs D D D |:| |:|

Knowledge of Real Estate Market D D l:l I:l |:|
*  Overall performance of the

Bruno Team D D I:l I:l |:|

Did we explain the
Team Concept?

Did you like working with a team instead of a traditional agent who does everything
themselves?

How do you like our marketing pieces, print ads, magazines, internet?

Did you visit our web site at www.BrunoRealty.com? If so, did you like it and wasit helpful
in your search?



http://www.ajfischerteam.com?

www.BrunoRealty.com/properties.html

Page 2
Summing It All Up
Address
2, How would you rate your satisfaction with your Buyer Specialist?
Superior. Excellent Very Good Satisfied Not. Satisfied

O O O O O

If you listed your home with Bruno Realty how would you rate your satisfaction?

Superior Excellent Very Good Satisfied Not Satisfied

0 O O O O

How would you rate your satisfaction with the Bruno Team regarding the following:

Very, Some what Neither Satisfied ~ Somewhat Satisfied
satisfied Satisfied Not Dissatisfied Dissatisfied Dissatisfied
 Listened to your D I:l I:l I:I D
real estate needs
« Performance of theteam in the |:| D D D D
purchase or sale of your home
« Ability to answer your questions |:| D I:l D D
» Marketed your home. D D |:| D I:I
« Communication with you D |:| D D D
during the selling process,
« Brochures, photos, etc. |:| [ [ | D
* Showing appointments D D |:| D D
3. Did your Buyer Specialist explain the buying and closing process and theteam  concept to you?
Yes [] No []
Overall, how satisfied are you with this experience?
very Somewhat Neither Satisfied Somewhat Very
Satisfied Satisfied Nor Dissatisfied Dissatisfied Dissatisfied

Q O O O O

4. Eid q)member of The Bruno Team follow up by contacting you during the process and how was this
One?
Phone Writing E-mail No Contact

O O O U

5. If you wereto buy or sell a housein the futurewould you return to Bruno Team

Might or Definitely
Definitely Probably Might Not Probably Not Not
O O O a O
6. Would you recommend our Team to afriend?
Might or Definitely
Definitely- Probably Might Not Probably Not Not
Recommend Recommend Recommend Recommend Recommend

O O [ a O
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CONSULTANTS
Wewould appreciateit if you could take a few minutesto tell us why you would
recommend us:

'"WE Love Referrals’ May we use your name? Yes [] No []

Name of Friend
Address

Phone Number

E-mail

We love to hear how we did. If you could write a testimonial that we could use when

We are working with other clients we would really appreciate it. Hearing our "happy" or
not "happy" clients helps us, even if you think we need to improve.

Overall Comments

. A personal notefrom "' Steve and Rose Mary Bruno..... .

Our team worksreally hard to bethevery best in providing you with
E

XCEPTIONAL customer service, arewarding experience and precise know[-
edge through out the buying or selling pros. If one or all of our team mem-

bersdeservesa " well done'" please let usknow. Weloveto share with each of
them the praisesthat you, our clients, send.

WE LOVE OUR TEAM, ...

Mary Ann DeBlasi. Buyer Specialist
Maureen O'Donnell - Buyer Specialist
Nadine Barbera - Buyer Specialist
Carol Mikols- Buyer Specialist
Milly Krutt- Buyer Specialist
Billy Star Librizzi-Buyer Specialist
Heather Morabito -Buyer Specialist
Eileen Carey - Buyer Specialist

Donna Hudson -Client Care Listing
Kelly Kalinsky - Contract Specialist
Cheryl Zeranti - Legal Liason

Donald Darbee, ESQ Law
OFfimesinbo - Financing Assistance
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CONSULTANTS

Hereisalist of activitiesthat will help uswhen we hold special eventsand letsus
what interest you. Please take a minute and mark off those you or your family enjoy.

|:| 1. Bicycling Frequently D 20. Automotive Work
2. Golf [] 21. Electronics
D 3. Physical Fitness/Exercise
D 4, Running/Jogging
5. Snow Skiing Frequently

D 39. Coin/Stamp Collecting
D 40. Collectibles/Collections
D 22. Home Workshop Do it Y our self D 41. Our Nation'sHeritage
23. Motorcycles D 42. Real Estate | nvestments
D 24. Recreational Vehicles D 43. Stock/Bond Investments
25. Stereo Records, Tapes, Discs 44. Veterans Benefits/Programs
D 26, Avid Book Reading D 45. Entering Sweepstakes
[ 27. sibieDevotional Reading [ 46. Home Video Games
28. Current Affairg/Politics D 47. Household Pets cats dogs etc.)
29. Health Foods/Vitamins 48. Money Making Opportunities
30. House Plants 49. Science Fiction
12. Sailing D 31 - Photography D 50. Wild life/Environmental | ssues

6. Tennis Frequently
7. Bowling

8. Camping /Hiking
9. Fishing Frequently
| 0. Hunting/ Shooting
| 1. Power Boating

D 13. Crafts

D 14. Crossword Puzzles

15. Grandchildren

D 16. Needlework Knitting
| 7, Outdoor Gardening

[ 18 Sewing

[ 19. walking for Health

D 32. Attend Cultural Arts Events
33. Charities/ Volunteer Activities

D 34. Fashion Clothing

D 35. Fine Antiques

[ ss, Foreign Travel

D 37, Gourmet Cooking/Fine Foods

D 51. Career-Oriented Activities

D 52. Personal/Home Computers
53. Science/New Technology

D 54. Self Improvement

D 55. VCR Recording/ Viewing

[ 6, watching Cable TV

D 38. Wines D 57. Watching Sportson TV
58. None of the above

[ other

Children's Names

Birthdays Children's Social Interests

Special upcoming eventsfor our family (i.e. graduation, wedding, births, retirement, vacations).

Thank You for completing this survey. Wereally want, to beyour REALTOR for LIFE.
Your answerswill be reviewed by our Team and used to help usdo a better job. Exceptional
Customer Serviceiswhat we are striving for, not just OK. Thereisabook called Raving
Fans by Ken Blanchard, that our team hasread our goal isto make each of our clients ___
Raving Fans. We hope that we have made you and your family ''Raving Fans' of the
Bruno Team and if we haven't ..... shame on us. We will work harder to bethe very best next

time. If you need any additional assistance with any real estate please don't hesitateto
call usat

631-567-5900 or 631-567-5951
Bruno Realty Consultants Inc 1215 Main St Oakdale, NY 11769
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